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The Greener Cuts overview

Overview

Hypertherm has a strong commitment to environmental
sustainability. Our Greener Cuts™ sub-brand was created
as a way to help tie together our many environmental
initiatives and to help communicate the value we place
on sustainability to the market. The Greener Cuts logo
is used to help draw attention to sustainability initiatives,
features and benefits. We know that many Associates,
suppliers and customers care about sustainability.
Signaling to them via the Greener Cuts logo and
associated messages helps communicate the alignment
of our interests.

The Greener Cuts logo is the property of the
Corporate Social Responsibilities Team. Please
review all applications with a member of the
CSR team before final use.
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The Greener Cuts logo
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Hypertherm has a strong commitment to environmental CMYK 40 0 91 0 CMYK 55 15 100 0
sustainability. The Greener Cuts logo is used to help RGB 159 207 103 RGB120 162 47

call attention to our sustainability programs, goals and HEX oFCF67 HEX 76A22F
product benefits.

In product overview collateral, the mission for
Greener Cuts can be incorporated on Corporate
spread. Elements include the Greener Cuts logo,
boilerplate, supporting photos.

When the Hypertherm logo appears with the Greener
Cuts logo, they should be spaced apart, with the
Hypertherm logo sized with more prominence.

The logo icon without the “Greener Cuts” can be

used as a symbol to designate environmental initiatives.
A footnote explaining the icon or the full version of the
logo should always be included when the icon is used.
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Brochure green messaging

Greener Cuts brochure

In the Corporate brochure, the mission for Greener Cuts
will be incorporated as one page or a spread. Elements
include the Greener Cuts logo, boilerplate, supporting
photos and use of Pantone 375 and/or 377.

Invested in you... ..committed to the community ... and the environment

At Hypertherm, we aren't just employees: we're owners. Ownership. which s why Hypertherm offers a number of training courses Through the Hypertherm Owners' Philanthropic Endeavors (HOPE) Our emvironmental standards go well beyond regulatory

is 2 powerful mativator that ensures our customers, not investors, and sponsors advanced degree programs. This way you can be. Foundation, we partner with organizations and engage in activities requirements. The European Union's Restriction of Hazardous
aro our top prioit. As owners, we make sur every product sure we are transferring the latost knowledge to al our products. that strengthen and create sustainable, positive change. To date, ‘Substances (RoHS) directive became a catalyst to make allof our
is built to the highest qualty and that our service is second to Hyperthern's no layoff policy means associates stay focused thousan millions products more environmentally friendly. We are also reducing the.
none. Hypertherm also places a great deal of value on education o their jobs and Hypertherm dosn't lose knowledge and skils of dollars to the communites in which we live and work. By giving number of parts in our systems and working to make our power
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Product and family
brochure trademark
statement

In product specific brochures, RoHS compliance and
Greener Cuts combined boilerplate can be used. The full
Greener Cuts logo should follow the copy on the lower
right as a signature.

Boilerplate

Environmental stewardship is a core value of Hypertherm.
Our Powermax® products are engineered to meet and
exceed global environmental regulations including the
RoHS directive

For location nearest you, visit:

hypertherm.com
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Product and family
brochure interior
corporate messaging

In product overview collateral, the mission for Greener
Cuts can be incorporated on Corporate spread. Elements
include the Greener Cuts logo, boilerplate, supporting
photos. The full Greener Cuts logo should follow the copy
on the lower right as a signature.

Boilerplate

One of Hypertherm's long-standing core values is a focus
on minimizing our impact on the environment. Doing so

is critical to our, and our customers’, success. We are
always striving to become better environmental stewards;
it is a process we care deeply about.

Hypertherm: company overview

Ro conseri ssimi, to occabo. Nam fugiam quis dolupiet,
quam vit, ut harum eos ene exerchilum cust, comnisci
doloreri quid ut lacessum que consersped que
consequas am il eos accab il liquia il et quia volupta
sseque estrum quatem. ltatia dionsedi con et re nis solo
beritatqui dendisite cum doleni culpa soloria con nam
quis sequi sequo ex expliquasi ommolup tiorion rerum,
sit ab int volendae nis undios debissunto maximpore
doluptate velicima sam rem doluptate lacepelis eum que
deas de occusdae serovitat.

*Os doloriti omnis di dolorum quid quiatur? Lupta nulpa
porum quossit ipid es aut voluptu rerist, con renihicatem
eturiorro bearit, ulparum arum voles nonsequi soloriae
aperor stetur, ommod quae pla dem volum que plab”

ipsa nobis aut eium eum et dolorerum dolupta eptatiunt
eatur rem et offici restrunti comniat et eum nobit

ulparchicil ipsandam, ut optatis assundi gnihill uptate
experume prate plandaectiam sum. Ta nobisi, et eiciam,
omnis vernamust quod eum consequid ut aut et eatus
sitatem poressitat alicitatur, sit harum la necaero explis
imagnis qui ditiur aut explatem eosm Orro quassunt,
sequi alit pa quo magnatiunt et as eleceped eum doluptat
explici enditaq uaspiciae consece ssecat.

Um con et facea des rerchil ipsanim et dolorio. Tatum con
essim fuga. Lisciis itiorepe voluptatur ad ut volorrorro tes
in nusapit fugit hillore, seditinum aut et liquate molent, into
diti rehendi gnimus nam as aut ipsuntendus doloreius,
omnis quo officabo. Boreicias uta dolorem nis dolorec
usandigniae eum aut ab is endae. To blaborecabo. Lut
atecum ra in con platiur acil exerchi ciatum aniscidit
fugiatur, eos suntiberum remodit maio. Icipsunto es
dellabo. Untis et estentis aut expel is explign ihilis sequis
remquamus audae volla inverum

One of Hypertherm's long-standing core values is a focus
on minimizing our impact on the environment. Doing 50 is
critical to our, and our customers’, success. We are always
striving to become better environmental stewards; it is a
process we care deeply about.
Greener
Cuts
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Product and family
brochure interior
product messaging

To highlight green product messaging, add leaf icon to
end of paragraph to indicate specific green benefits.

Sample copy for Powermax

Our products are engineered to go well beyond
environmental regulatory requirements. We chose to
meet the EU RoHS directive for restricting the use of
hazardous materials, such as lead and cadmium, in all

of our Powermax products sold worldwide. We are also
working to make our Powermax systems more efficient so
they cut thicker and faster yet use less energy.

An example of this is the Powermax65 compared to an
earlier predecessor, the MAX100®. Both have the same
cut capacities, yet the Powermax65 is much smaller,
lighter and uses less power.

Powermax advantages

Productivity - Fast cut speeds, superior cut quality, little
or no secondary operations and no pre-heating help you
to do more in less time.

Ease of use - High portabiliy, simple controls and good
arc visibility make Powermax systems easy to operate.
Any operator can quickly become skilled with a Powermax
system.

Versatility - From the shop to the field, cutting or
gouging stainless, mild steel or aluminum, you can
leverage a Powermax system for many jobs.

Low operating cost - High productivity and long
consumable life minimize operating costs.

Reliability - Smart design, plus intense testing during
both product development and manufacturing, delivers
industry-leading reliability.

Confidence - Hypertherm's singular focus on plasma,
plus the proven performance and reliabilty of our global
installed base, gives you confidence that you are buying
the best.

Our products are engineered to go well beyond
environmental regulatory requirements. We chose to
meet the EU RoHS directive for restricting the use of
hazardous materials, such as lead and cadmium, in our
Powermax products. We are also working to make our
Powermax systems more efficient so they cut thicker and
faster yet use less energy.

An example of this is the Powermax65 compared to an
earlier predecessor, the MAX100. Both have the same cut
capacities, yet the Powermax65 is much smaller, lighter
and uses less power.
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Corporate correspondence

Email signature
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the Hypertherm logo and tagline and social media links ibes
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